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There's a definite trend electrifying consumers and the only'energy' it takes to harness the power
is reseuching the best eco-friendly promotionil options available, Why does this matter to yoor
marketing efforts? We've done seme research to explain,

Acccrding to the 88MG Cooscioos Consumer Report 9 out cJ; 10 Americans consider themselves
'cooscioos consumers~ Issues concerning them mainly stem frem enviroomental challenges, For

example, 90% coo sider safe drinking water a pressing issue; 86% wary aboot clean air; and 63%
consider global warming a very irrportant problem,
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Do these concerns translate into buying behavicr? Yoo
bet. Eighty-seven percent of consumers surveyed
prefer to buy from or do business with compinies
thit commit to environmenhlly-friendly prictices.

Majcr cempanies like Heme Depot are chasing the
demand, The heme-imp-ovement giant now has mcre
than 3,000 environmentally friendly products and a
si gn ifican t'Eco Opti 00 s·ad ca rrpa ig n to premote th em,
Coosumers are respooding, The sales cJ; its cempact

flu crescent Iig htool bs, aI00 e, in crea sed by 75% in 2007,
indicating a PJblic appetite fcr green, N8C launched
a 'Green Is Universal' carrpaign in November 2007,
kickin g cJ;f th e premoti on with a week cJ; green- th emed
programming,

According to 88MG, smart marketers will take the lead
frem th e bastion of'coo sci 00 s consu mers' by meetin g

Itlem where they are - i,e, in a marketpace where'green' is being thrown around as the leading
ooIIwcrd, They', ,,wi II help cempani es back th ei r eco-fri en dly premises with si ncere soci ally respoo ~ ble
actioo s: th e report recemmen ds,

Haveyoo coosidered in iWueness progrim to shed light on the conscientious ictions employees
sometimes hke for grinted? Empower yoo r staff to expan d those efforts an d too t par tici pati 00, For
exarrple, in orginintion with i meticulous recyding system is i good shrt, That's a great opening
to talk about what if any, other steps yoor cempany can take to preserve the envirooment. Yoo can
highlight efforts via corrmunity ootreach initiatives or employee-awareness/rewards programs that
encourage eco-cooscioos behavicrs,

These kind s cJ; ca rrpaig ns open the docr fcr recog niti 00 internally and extern ally - throog h spooscrsh ip
cJ; loca I Ear th Day events, fcr example, or throo gh med ia interviews di scu ssi ng how yoor cc..-rpany makes
a difference 00 its own corp::nte camPJs,
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Keep It Green From A to Z
Today there is a wide range cJ; prormtiooal merchandise manufactured

frem bi od egra dabl e, recycl ed and orga ni c ma teria Is, Thi s mea ns tha t you

can both premote your activi ti es usi ng envi roo men ta Ily-fri en dIy produ cts

and substitute 'traditional' merchandise with items that supped your

eco-initiative, Whether yoor 'to do'list in the ceming months includes

selecting a tradeshow giveaway, a gift fa attendees cJ; a golf outing, or a

lumpy mailing item to help introduce a new product or service, you can do

so an d sh em yoo r coo cern fa 00 r pia net at the sa me time,

Fa instance, ippuel vendors are add ing rr-ae and rr-ae optioos

in eco-cooscioos facrics, including recycled/orginic cottons, fleece mide

from recycled plutic bottles and bimboo and soy, Sl)A es ran ge frem puo shirts to caps - an opp:xtuni ty

to cover just aboot any part cJ; the body wi Itl an eco-fri end Iy garment. Imagine Itl e reception when yoo opt

to reward errployees, woo p-ospective hires, a thank key dients with a gift that gives in other way;, too,

Even iWuds and business supplies hCNe gooe green, Recently, a maja suppier

introduced i line of bimboo ind Biocomposite'" iwud pliques thit ue
formildehyde-free ind use soy resins to creite color pitterns, There

are executive giftsfrem recycled leither journils to nituril eco-friendly
G1rdboud jotters, And doo't faget linyuds fa green-in spred gatheri ngs ­

Itl ese too are enviroomentally-friendly, seme made cJ; EcoSpun'"fibers creited
out of post-consumer plutic bottles,

Another supp ier cffers an entire lin e cJ; NitureAd'"

products midefrom corn, (Yes, can!) Can-based

pastic products break demn naturally by cemposting, The NitureAd'" line
indudes everything from mugs ind couters to rulers ind letter openers,

Many suppliers now offer decaating options to compement their green

p-oduct lines, One bag manufacturer, for exarrple, cffers Eco-Choice inks, in
iaylic-bued screen-printing system using non-phthilite, non-PVC ink, to
decorite its line of orginic Eco-Choice bigs,

The bottem Ii ne is that there are ampe p-oducts to choose frem

and green-p-inting optioos available for yoo to leave yoor emn

eco-friendly mark while spreading yoor marketing message, Yoor

custemers - and prospects - are likely amoog Itlose'conscioos

consumers' that marketi ng studi es have unear Itl ed, Give Itl em a

green reason to do business with yoo and yoor lxisinesswill grem,

We can he~ you create promct:iona Imarketing campaigns that refiect the eco-friendly goa Is and philosophies of

your company. To !earn moreor gel: the procf3sstarted, give us acallorsend us an e-mail,
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